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SBDCNet Supports Small Businesses Across America
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To highlight the 

operational reach 

of SBDCNet, this 

chart only depicts 

the 5,589 

research requests 

coming from 

outside the 

Southwest Texas 

Border region. 

SBDCNet 

completed an 

additional 1,612 

research requests 

for the SWTB 

region in FY11.



What Do We Deliver?

Business Research Services Geographic Information Services (GIS)

Market research data Visual presentation of key economic indicators

Articles
Demographic data on populations, households, income, 
education levels

Financial ratios Consumer expenditure data

Demographic analysis Retail sales data

Patent / trademark search Drive time analyses

Sample business plans Geocoding for mapping competitors & suppliers
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Which Industries Do We Cover?

We use many technologies to process each

request, including online submission forms and

email, proprietary and public online databases,

customized Content Management Systems

(BARNI), and Geographic Information Systems.

…to Services…

From Manufacturing… …to High-Tech……to Mining…

Plastics Molding
Inland Empire SBDC Client

EXPANDING BUSINESS: Injection molding

company that makes both the molds and

manufactures the end product. Seeking working

capital / expansion loan.

INFORMATION NEEDED: Industry Overview and

Trends, Financial Ratios, Market Statistics ,

Competitor List, Trade Association List

Mineral Extraction
Butte SBDC Client

EXPANDING BUSINESS: Bentonite extraction

company that wants to expand business to

wholesale side.

INFORMATION NEEDED: Annual Consumer

Expenditures, Business Plan Sample, Startup Costs,

Financial Ratios, Market Statistics

Computer Chip 

Processing
Penn State SBDC Client

NEW BUSINESS: Engineering team with new

“green” method for cleaning titanium and zirconium

– no hazardous byproducts. Wants help sizing market

for business plan and fundraising.

INFORMATION NEEDED: List of companies that

manufacture & clean titanium and zirconium chips,

Competitor List, Industry Overview and Trends.

Specialty 

Confectionery 
Miami-Dade SBDC  Client

NEW BUSINESS: Manufactures organic, non-

dairy vegan treats. Flagship product, chocolate

truffles, is low calorie, dairy-free and diabetic

friendly.

INFORMATION NEEDED: Details on appropriate

Miami-based warehouse / distribution / packaging

facility.

Cultural Café 
D.C. SBDC Client 

EXPANDING BUSINESS: Sandwiches,

wraps, & hot beverages amidst an African

cultural environment; literary dialogue mixed

with open mic, jazz nights.

INFORMATION NEEDED: Industry Overview

and Trends, Ring Study Analysis, Financial

Ratios, Market Statistics, Competitor List

…to Medical and more!…to Food…

Surgical Appliances
LSU SBDC Client 

NEW BUSINESS: New version of Nerve Cuff 

which is unique because –Redacted- Confidential

INFORMATION NEEDED: Market Statistics,

Competitor List, Industry Overview and Trends
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GIS Map: Competitor Locations

Usage Tips

• Show competitors 

in relation to SBDC 

client’s location

• Circle size can be 

customized for your 

client

• Great way to help 

SBDC clients 

understand their 

competitive 

landscape and 

pinpoint 

opportunities
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GIS Report: Competitor List (partial listing)

Usage Tips

• Provides details about 

client’s competitors, 

including: company 

name, location, number 

of employees at each 

location, whether the 

location is a 

competitor’s single 

location or branch, 

estimated annual sales 

volume, the 

competitor’s NAICS 

and SIC code and a 

latitude and longitude 

coordinate.
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GIS Map: Population Density

Usage Tips

• Show population by 

zip code

• Darker color = more 

people

• Great to use with 

SBDC clients who 

want to know how 

many potential 

customers live in 

their target market
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GIS Map: 10 Minute Drive Time

Usage Tips

• Show drive times to 

client location

• Irregular black line 

shows time boundaries

• Great to use with 

SBDC clients to help 

them gauge their 

accessibility to their 

targeted customers
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GIS Map: Average Incomes Inside 20 min.

Usage Tips

• Show average 

household income by 

counties and drive times 

to client’s location

• Darker color = more 

income

• Irregular black line 

shows 20 minute drive 

time area (inside line)

• Helps clients 

understand income 

patterns around a 

location
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GIS Map: Consumer Expenditures

Usage Tips

• Shows estimated 

consumer spending 

levels for a client’s 

industry in each zip 

code

• Very useful for a 

client to see where 

the greatest 

potential demand is 

for their business.
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GIS Report: Consumer Expenditure Comparison

Usage Tips

• Shows average household 

annual expenditures on 

different types of industries. 

It also provides data on 

number of households and 

income levels.

• Helps clients evaluate the 

relative demand for their 

chosen industry within their 

local market area, county, 

state and the nation.
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GIS Report: Retail Sales Potential

Usage Tips

• Useful for getting a broad demographic 

profile for an area as well as potential 

sales for a particular type of business

• Includes general data on population, 

households and  income

• Bulk of data in report shows potential 

retail sales across different industries in 

both aggregate dollars and an index 

value

•Index values greater than 100 mean 

that an industry at this location should 

enjoy relatively more consumer demand 

than the national average

• Helps clients gauge the amount of 

consumer demand for their business

12



GIS Report: Demographic Detail Comparison

Usage Tips

• Shows wide variety of demographic 

indicators (population, households, 

income, housing units, employment, 

education, marital status, vehicles, etc.)

•Gives current values and trend data for 

these indicators, and also provides 

comparisons between the local market, 

county, state and the nation.

• Helps clients understand their target 

customer. Can also help clients with 

multiple locations see how their 

customers might vary in a new location.
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